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.9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 44.8 years old
(8.2% younger than average) and have a $87,895 (8.7% lower than average) annual household income.
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1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 45.3 years old
(6.5% younger than average) and have a $89,447 (18.2% lower than average) annual household income.
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.6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 48.2 years old
(.7% older than average) and have a $133,359 (2.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ*Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
White ‘

Black/African
American

Asian H
0
I

# who Used a PERSONAL INJURY
ATTORNEY in the past 12
months

48.6%

= Remainder of WDC DMA
Other

47.7 47.9

Hispanic

Total Persons: 2,786,848 2,953,056
3 5,705,696 Men Men WOmen anen » who Used a PERSONAL INJURY ATTORNEY in the past 12 months
A g —AWDC
. vera e:
Age Cell Demographics of Target vs. Market: ; i = W= HHI of Target vs. Market:
« who Used a PERSONAL INJURY ATTORNEY in the past 12 months 1 WDC <$35K HHI
$35K-$SOK HHI
$50K-STSK HHI i0:aze
[l ¢ — .
$75K-$100K HHI  gebatZss
8.5% : $100K-$150K HHI gy
$150K-$250K HHI
$250K+ HHI 23
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ . .
) Avg HHI: ) $137,240
m who Used a PERSONAL INJURY ATTORNEY in the past 12 months mWDC —_

wbDc DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 89
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 46.9 years old
(3.% younger than average) and have a $118,916 (5.8% lower than average) annual household income.
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.8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 39.7 years old
(19.1% younger than average) and have a $90,022 (13.8% lower than average) annual household income.
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# .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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‘—"“D 1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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.6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 41.6% more
likely to be a college graduate, 23.2% more likely to work full-time, 18.1% more likely to be married,
47.7% more likely to be a parent of 1 or more children under
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1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 14.7% less likely
to be a college graduate, 4.6% more likely to work full-time, 12.5% more likely to be married, 64.5%
more likely to be a parent of 1 or more children under
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.8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 41.2% less likely
to be a college graduate, 42.1% less likely to work full-time, 31.1% more likely to be married, 56.1%

more likely to be a parent of 1 or more children under
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—"'.D- | .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
SO0 BILLION WON H‘? Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 11.3% less likely to

g own their home, 7.4% more likely to own a lower valued home, 8.5% less likely to have a single-family
| home, 33.6% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 Pets in Home:Adults 18 or older
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i @ B 1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
szﬂBIlUﬂHWﬂH " Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 25.3% less likely to

. own their home, 1.6% more likely to own a lower valued home, 22.4% less likely to have a single-family
| home, 60.5% more likely to have a dog.
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Y] | 6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
SOBILLIONWON = Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 4.1% more likely

o to own their home, 20.2% more likely to own a lower valued home, 25.7% less likely to have a single-
family home, 11.6% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 Pets in Home:Adults 18 or older
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‘ 1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 17.% more likely
to own their home, 17.8% more likely to own a lower valued home, 2.5% more likely to have a single-

family home, 5.4% less likely to have a dog.

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older
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. [ 8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Sﬂﬂﬂlmﬂﬂlflﬂﬂ v Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 46.8% less likely to
e i own their home, 16.3% more likely to own a higher valued home, 18.4% less likely to have a single-family

| home, 50.5% more likely to have a dog.

~ Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 Pets in Home:Adults 18 or older
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RN OB

9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 2.4% more likely to
look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 8.5% less likely to belong to

a gym, 2.6% less likely to fly domestic pas

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 16.3% more likely
to look up D-I-Y advice online, 5.9% less likely to always vote in local elections, 38.4% less likely to belong

to a gym, 5.7% less likely to fly domestic p

- =
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6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 17.7% more likely
to look up D-I-Y advice online, 33.% more likely to always vote in local elections, 22.3% less likely to belong

to a gym, 35.6% more likely to fly domestic
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1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
SEUBJlUﬂHWﬂ" Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 13.7% more likely

Wl —

to look up D-I-Y advice online, 25.6% more likely to always vote in local elections, 19.1% more likely to
belong to a gym, 14.7% less likely to fly domestic
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yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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etc) Financing]
 who Used a PERSONAL INJURY ATTORNEY in the past 12 months HPHX

to a gym, 30.3% less likely to fly domestic

8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 11.% less likely to
look up D-I-Y advice online, 11.7% more likely to always vote in local elections, 29.8% more likely to belong
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Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidertial Electons: Alweys  —————TY
idential Elections: i m

ﬂihﬁthhhnl

sl Exbcon: My o e
de Electios:Sometmes _ Sl

i e E——

Local Elections: Sometimes

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months uPHX

(S
@ﬂTop-&'O past 12-months Active Lifestyle Activites: Adults 18 or older

EIIIJ

\M Past 12-months Domestic Airline Trips: Adults 18 or older

Ltin P e —— 15.3%
2trips TN i
3 trips e 19.9%
4 trips 5 e
s0Eip 10.7%
LT LT T T o T

;nm:all Tennis

Gilling-  Gandening lawnCare Swimming  Bicyding nimg volunteer  Belongto camping Sewing - Joggng - Sowling Cmupnmm Fishing  Yoga-Piates Basketbal Aduk Boating followa Camgiverof Competitive Football Munting  Organized  Snow Skiing -
Outdoor  ([Flowersor acking  Work  Mealth Clubor Cafts Running Continuing Weight Loss  Aging Parent Video Gaming Road Race Snowboarding
Cooking  Vegetables) Gym Education Progam  orRelative 5%,
Marathon,
m who Used a PERSONAL INJURY ATTORNEY in the past 12 months m PHX )
DMA Scarborough R2 2025-26: Aug24-Jul26 Qual intab 33

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Medio That Connects, LLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



B rzamunres () () .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
$20BILLION WON = R Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 13.% more likely to
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Past 30-days QSR Users. Adults 18 or older
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Avg. Monthly QSR Meals:
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past yr., 32.2% more likely to smoke cigarette

1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 10.7% more likely to
use QSRs past mo., 9.5% more likely to use Sit-Down Restaurants past mo., 13.7% less likely to use Casinos
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® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Total Monthly QSR Users:
96.7%
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Avg. Monthly QSR Meals:

.6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 16.1% more likely to
use QSRs past mo., 28.4% more likely to use Sit-Down Restaurants past mo., 93.5% more likely to use
Casinos past yr., 75.9% more likely to smoke cigarett
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1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 14.9% more likely to
use QSRs past mo., 18.3% more likely to use Sit-Down Restaurants past mo., 60.1% more likely to use
Casinos past yr., 102.9% more likely to smoke cigaret
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2 l 1ti L (Sit-Down Restaurants Used Past 30-days)
T I ‘ me 10.4%

2imes Yy
E
k s

Mesian Pz Coffes  Chinese  Sagel/ makam  indian/ wings/ Upscale  Seafood
! o 9

4 1time 17.5%

2umes
T ¥

4 times 4 times :
5 times m 5 times

3 times

6 -9 times

House onue / i/ Bwgers/

10 times or more E 10 times or more Onlion ar Bakery i e
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSEA ® who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSEA m who Used a PERSONAL INJURY ATTORNEY in the past 12 months. WSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
92.0% 80.1%

= 81.6% 69.0% who Used o PERSONAL INJURY ATTORNEY in the past... 31.3%

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

tiquor Slot Machines ot |
X
- uo-ie ,
—
9.4%

30.6%

R TG s, ok, e
e upsate e B

kvt B Bar  Nightcub |
Domestic Regular Beer 018508 22.4% - Stage Show / Concert
Domestic Light Beer - v Sports Betting

;. 411 12.3% E
Microbrew / Craft Beer 15.7% i Spa ,
Other Gambling Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months SEA = who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSEA = who Used a PERSONAL INJURY ATTORNEY in the past 12 months wSEA

SEA DMA Scarborough R2 2025-26: Aug24-Jul26 Qual intab 88
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLCLLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



Y LA P

$20 BILLION WO

OIS | OB

Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months | PHX

- T

Casinos past yr., 60.8% less likely to smoke cigarett

.8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 16.6% more likely to
use QSRs past mo., 20.5% more likely to use Sit-Down Restaurants past mo., 40.2% more likely to use
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B .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
$2 BILLION WON o Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 21.8% more likely to
———— have a 401K, 52.7% more likely to have an Auto Loan, 24.1% more likely to Invest/Trade Stocks Online, 27.3%
more likely to pay with their Debit Card.
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1.% or 74,018 of CHI DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 41.9% more likely to
have a 401K, 66.8% more likely to have an Auto Loan, 4.% less likely to Invest/Trade Stocks Online, 50.4%
more likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e o e
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Professional Services Used*: Adults 18 or older
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'E'Past 3-Months Payment Methods Used: Adults 18 or older
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.6% or 34,209 of WDC DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 4.6% less likely to
have a 401K, 56.% more likely to have an Auto Loan, 100.7% more likely to Invest/Trade Stocks Online, 30.%
more likely to pay with their Debit Card.
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579,837 10.1%
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Professional Services Used*: Adults 18 or older
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1.% or 43,919 of SEA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 1.2% more likely to
have a 401K, 82.6% more likely to have an Auto Loan, 36.2% more likely to Invest/Trade Stocks Online, 3.1%

more likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e 0 |
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Deposit (CDs) Home

Mortgage

Online Bill
Paying

Mohile
Banking

Home
Mortgage

Online
Banking

Account
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Professional Services Used*: Adults 18 or older
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.8% or 39,029 of PHX DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 34.8% more likely to
have a 401K, 35.4% less likely to have an Auto Loan, 47.5% more likely to Invest/Trade Stocks Online, 20.8%
more likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e o e .
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"Medical Services Received / Now Disabled"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)
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"Medical Services Received / Now Disabled"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)
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“"Medical Services Received / Now Disabled"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)
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"Medical Services Received / Now Disabled"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)
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"Medical Services Received / Now Disabled"”

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 0
hours, 49 minutes and 6 seconds each week with All Forms of Media.

88.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

. B
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 19
hours, 15 minutes and 50 seconds each week with All Forms of Media.

93.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 8 hours and 49 minutes
each week listening to All Local AM/FM Radio, representing 12.2% of total time spent with all forms of Media.
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—‘E" Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 13
$20 BILLION WON & T hours, 6 minutes and 43 seconds each week with All Forms of Media.
S e W L — 87.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 39 minutes
= — each week listening to All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 6
hours, 53 minutes and 41 seconds each week with All Forms of Media.

87.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 8 hours and 14 minutes
each week listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
67:53:15
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 4 days, 9
hours, 48 minutes and 19 seconds each week with All Forms of Media.

89.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 9 hours and 39 minutes
each week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.
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— Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 3

s20BILLION WON 2 —— hours, 6 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

e s = 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 6 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 1 days, 21
hours, 22 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 41 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 1 days, 19
hours, 21 minutes and 24 seconds each week with All Forms of Ad-Supported Media.

83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 6 hours and 7 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.8% of total time spent with all forms of Ad-Supported Media
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. Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days,
sgﬂgjmﬂNWﬂH N hours, 18 minutes and 43 seconds each week with All Forms of Ad-Supported Media.

84.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 1
hours, 28 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
86.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 9 hours and 14 minutes

each week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 7 hours and 18 minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local
AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 6 hours and 28 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local
AM/FM Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 6 hours and 11 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local
AM/FM Radio for an avg. of 52.5 minutes/day. (Local Radio delivers 11.8% of Time with Ad-Supported Media.)
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 7 hours and 36 minutes each day with All Forms of Ad-Supported Media. 84.% listen to Local
AM/FM Radio for an avg. of 60.1 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)
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e Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
RABLIGNWON = " of 10 hours and 29 minutes each day with All Forms of Ad-Supported Media. 86.3% listen to Local
AM/FM Radio for an avg. of 79.2 minutes/day. (Local Radio delivers 10.9% of Time with Ad-Supported Media.)

O

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week Al! n"Ailgud.io (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 61,877 or 83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Aud:o {Persans & % Reach): Adults 18 or older

- 28,609 or 83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 52.5 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 36,901 or 84.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
representing 35.4% of all time spent daily with Ad-Supported Audio.
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Avg. Week Al! Rﬁudio (Persons & % Reach): Adults 18 or older

- 33,679 or 86.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12

months listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day
representing 45.8% of all time spent daily with Ad-Supported Audio.
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2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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61,877 or 83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Audio.
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28,609 or 83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 52.5 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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36,901 or 84.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 60.1 minutes every day
representing 35.4% of all time spent daily with Ad-Supported Audio.
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33,679 or 86.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 79.2 minutes every day
representing 45.8% of all time spent daily with Ad-Supported Audio.
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2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Adult
Contemporary, Pop Contemporary Hit Radio, and All Sports.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Contemporary Hit Radio, Urban Contemporary, Classic Hits, and Mexican R
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28,609 or 83.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Contemporary, Urban AC, and Rhythmic Contemporary Hit Radio.
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Contemporary Hit Radio, and Adult Contemporary.

36,901 or 84.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
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Sports, and Mexican Regional.

33,679 or 86.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Classic Rock, Alternative, All
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T T} 1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
??!IE‘!H"!‘_W”" N == months watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day
S representing 33.2% of all time spent daily with Ad-Supported Video.

Avg. Week All Video {Persons & % Reach): Adults 18 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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52,084 or 70.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 83.7 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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19,132 or 55.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 48.3 minutes every day
representing 27.8% of all time spent daily with Ad-Supported Video.
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28,045 or 63.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 85.6 minutes every day
representing 32.1% of all time spent daily with Ad-Supported Video.
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29,830 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day
. representing 37.6% of all time spent daily with Ad-Supported Video.
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1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Video.
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52,084 or 70.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 83.7 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Video.
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19,132 or 55.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 48.3 minutes every day
representing 27.8% of all time spent daily with Ad-Supported Video.
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28,045 or 63.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
3 months watch Ad-Supported Local TV Stations for an average of 85.6 minutes every day
+ representing 32.1% of all time spent daily with Ad-Supported Video.
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months watch Ad-Supported Local TV Stations for an average of 144.7 minutes every day

29,830 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
* PHX
representing 37.6% of all time spent daily with Ad-Supported Video.
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- | 1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
szﬁBlLUﬂ_N_WﬂN ; i months watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
- Evening, Game Shows, Sports, Local News - Morning, and Movies.
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' 52,084 or 70.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
f{l!ﬁl{.!fﬂﬂ'l’lﬂ" months watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Evening, Daytime Soap Operas, Movies, Local News - Morning, and Daytime Tal

Local TV Station Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Programs (Persons & % Reach) Adults 18 or older
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= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

> - ' 19,132 or 55.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
; months watch Ad-Supported Local TV Stations. The Top 6-Programs are Dramas, Comedies, Local
News - Morning, Sports, Late Night Talk, and Game Shows.
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' 28,045 or 63.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Sports,
Local News - Evening, Game Shows, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 29,830 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
el BRLIUA months watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Local News -
Morning, Local News - Evening, Movies, Local News - Late, and Sports.
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1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 140.3 minutes every day representing
25.8% of all time spent daily with Ad-Supported Digital Media.
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Online Classes, Schoals, Colleges, Universities

ity sveseis [ O™ o Usd  EASONAL
INJURY ATTORNEY in the
- e sssdd e g 12

Social Media
165.6

Streaming Audio (Local Radio/
Pod(.asts/S{rEaming Services)
158.8

OTT TV Streaming Services

Online
Classes,
Schools,

Colleges,
Universitie

113.5 St

Local TV
Streaming
44.2

Email/Text/

IM/Zoom, et

c. (Personal
& Work)...

YouTube/TikT
ok, etc.
40.6

Non- Shopping Ne
Premi (incl....

um+Pr e W..
emiu | Games/Fa |
M... | ntasy/Be...

Social Media
159.6

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

142.7

OTT TV Streaming Services

1403

Email/Text/I

M/Zoom,etc
. (Personal
& Work)...

Search

Online
Classes,
Schools,

Colleges,
Universiti

Non-

sm+Pre

mium Cal

Games/Fan
tasy/Betti...

(Googl P

e, Bing, (incl.
etc) Food
344 /A

Local TV
Streaming
441

News/ B
Weat... 'a..

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

m USA

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

H USA

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg.
Totol Persons: % Time Spent:

S st . T ——T Y

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Sodal Media
Email/Text/IM/Zoomete. [Personal & Work)

OTT TV Streaming Services

m
R —

sl
m
mm—
FEETT —

O a—1 Y

YouTube/TikTok, etc.

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Games/Fantasy/Betting Sites

Local TV Streaming

remium+Premium Cable

-
e o O 1
. L who a PERSONAL
Online Classes, Schools, Colleges, Universities IN}UR\' ATTORNEY in the

Social Media
140.3

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
87.4

OTT TV Streaming Services

VuuTuhe,-’Tl

84.9

Local TV
Streaming
38.7

Email/Text/IM/

Zoom,etc.
(Personal &
Work)...

Search

( le
Bing, €
319

Shopping
(incl.
Food/Auct
ions/Tra...

News/We
ather/

Banking...

Social Media
140.7

OTT TV Streaming Services
105.0

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

783

Email/Text/|
M/Zoom,etc

. {Personal &

Work)
415

Local TV
Streaming
40.2

Non-
Premium+Pre
mium Cable
Streaming...

Search
(Google,
Bing, etc.)
34.4

YouTube/Ti
kTok, etc.
37.3

Shopping
(incl.
Food/Auct
ions/Tra...

News/Wea
ther/Spo..

Banking/...

12 months

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

UsA USA Projection Scarborough R2 2025-26: Feb24-Jul26 Qual Intab 461
All Graphs and soefu. ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

mUSA

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

mUSA

soefa.ai

Share of Everything
for Anything _




g?q'q:g;ﬂji: WﬂN S c H I

Avg. Week All gigital (Persons & % Reach): Adults 18 or older

Time spent:

EmailText 1M/ Zoom,etc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

oo ) —r"
Sodial Media a 831%
s T ——

Ze%
D e TR
P i
m_m-

Concurrent
Usage %:

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

Shopping (incl. Food/ Auctions/Travel,etc.)
YouTube/TikTok, etc.

Online Classes, Schoals, Colleges, Universities

.. iy Hﬂm
2,306,318 MER INJURY ATTORNEY in the
Mo Cable 2047618 2 o Pt s o

‘ 47,403 or 64.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 129.7 minutes every day representing
26.6% of all time spent daily with Ad-Supported Digital Media.
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25,928 or 75.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 183.1 minutes every day representing
35.7% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All ng:tal {Persons & % Reach): Adults 18 or older

% Time spent:

Avg.

‘ 36,535 or 83.2% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 124.5 minutes every day representing
22.9% of all time spent daily with Ad-Supported Digital Media.
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19,962 or 51.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 98.9 minutes every day representing
16.4% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook  ERvsr Pyl

1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 49.9 minutes every day representing 35.6% of
all time spent daily with Ad-Supported Social Media.
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47,403 or 64.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 51.8 minutes every day representing 40.% of
all time spent daily with Ad-Supported Social Media.
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22,412 or 65.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 68.6 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.
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months use Ad-Supported Facebook for an average of 46. minutes every day representing 37.% of all
time spent daily with Ad-Supported Social Media.
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pem— 27,731 or 71.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
SZHPJMQ_WUN months use Ad-Supported YouTube Video for an average of 30.9 minutes every day representing
- 31.2% of all time spent daily with Ad-Supported Social Media.
Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 49.9 minutes every day representing 35.6% of
all time spent daily with Ad-Supported Social Media.

Weekly 72.6% 73.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

47.5% who Used a PERSONAL

9% of Weekly 46.3% INJURY ATTORNEY in the
Time Spent wi past 12 months
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| 47,403 or 64.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 51.8 minutes every day representing 40.% of
all time spent daily with Ad-Supported Social Media.

Weekly 73.1% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"

N
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| 22,412 or 65.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 68.6 minutes every day representing 37.4% of
all time spent daily with Ad-Supported Social Media.

Weekly 72.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
"Share of Ad-Supported Social Media"
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| 33,704 or 76.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 46. minutes every day representing 37.% of
all time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76 Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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| 27,731 or 71.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported YouTube Video for an average of 30.9 minutes every day representing
31.2% of all time spent daily with Ad-Supported Social Media.

Weekly 72.7% Avg. Hours+Minutes/day with Ad-Supported
Reach% 71.1% Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 3,990; Social Media: 3,284; Local TV: 2,334; Non-Prem. Cable: 2,275 reaching
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 mon

All Other Digital Media: 6,760; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 1,770; Social Media: 1,696; Non-Prem. Cable: 1,068; Local TV: 741 reaching Adults
18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 month

All Other Digital Media: 2,507; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Radio: 2,313; Social Media: 2,215; Non-Prem. Cable: 1,173; Local TV: 935 reaching Adults
18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 month

. All Other Digital Media: 3,381; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 2,171; Social Media: 1,548; Local TV: 1,415; Non-Prem. Cable: 672 reaching Adults
18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 month

All Other Digital Media: 3,148; Local
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PHX Metro Area Adults 18 or older

1,200,000
7,000
1,000,000
6,000
5,000 800,000
4,000
600,000
3,000
400,000
2,000
200,000
1,000
0 0
\?ﬂ?’b’p’t"‘?f@'\@@ﬁ"’»” -\QqﬁngﬂszQl\Qqﬂoﬂ & A . N SO - X 5 R AR eﬁtﬁ@'\ oS
& A NN R 9 o hd PO
,\-’1}“ F o W %’an.,b,»'sﬂ'qﬂ'soﬂ’cﬁ'eﬁ'q' °ﬁ'0°\}? 0‘“~?ﬂ?%’h"5’b"\@q$a‘s~f\§‘?’°ﬁ'bﬁ’°ﬂ' ‘Qﬁ,ﬁbq’;ﬁ
e Mon- Fri Local AM/FM Radio AQH e V- Fri Local TV Station AQH m===Mon-Fri Local AM/FM Radio AQH s Mon-Fri Local TV Station AGH
e Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH e Mon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e [Vion- Fri Digital Media (Less Social) AQH e | on- Fri Digital Media (Less Social) AQH
PHX DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 33 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. al for Anything
o y
Professional services used by HHLD past 12 months (HHLD): Personal injury attorney




sz"nsiiunn [/

—
P ..:H z g
]

2,144,124 or 86.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 80.7 minutes per day driving, seeing Billboards and Signs. 69.% Listen
to Local Radio Stations Out-of-Home for an average of 35.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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65,047 or 87.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 56.7 minutes per day driving, seeing Billboards and Signs. 69.9% Listen
to Local Radio Stations Out-of-Home for an average of 39.9 minutes/

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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26,313 or 76.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 59.6 minutes per day driving, seeing Billboards and Signs. 69.9% Listen
to Local Radio Stations Out-of-Home for an average of 31.8 minutes/

Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
- faveroge by

Billboards & Signs (Weekly
rivers)
59.6

Public Transit
50.0

Walking in
Towns, Cities,
Downtown
Areas
242

AM/FM Radio

Grocer
Restauran '
ts & Bars | Stares
13.1 9.9

Retail G

Podc Stor... B

Shopping Malls
18.6 7.9 TV..| Dr...

asts

Billboards & Signs (Weekly
Drivers)
51.1

AM/FM Radic
33.8

Walking in Towns,
Cities, Downtown
Areas
219

Public Transit
21.5

Restaurants
& Bars
14.4

Grocery
Stores
10.6

Shopping Malls
199

Retai | Gas...
|
s  Store
Movie Theaters S s
14.4

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

HWDC

ai

for Anything 5

Share of Everything



$23 il N

o —

37,788 or 86.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 43.4 minutes per day driving, seeing Billboards and Signs. 70.2% Listen
to Local Radio Stations Out-of-Home for an average of 36.4 minutes/d

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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38,308 or 98.2% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 76.7 minutes per day driving, seeing Billboards and Signs. 72.1% Listen
to Local Radio Stations Out-of-Home for an average of 48. minutes/d

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,144,124 or 86.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
spend an average of 80.7 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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65,047 or 87.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
spend an average of 56.7 minutes per day driving, seeing Billboards and Signs representing 29.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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26,313 or 76.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months

spend an average of 59.6 minutes per day driving, seeing Billboards and Signs representing 31.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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— 37,788 or 86.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
fgﬂﬂllﬂﬂl‘f‘“" v spend an average of 43.4 minutes per day driving, seeing Billboards and Signs representing 28.1% of all
- Time Spent with Ad-Supported Out-of-Home Media.
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38,308 or 98.2% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months

spend an average of 76.7 minutes per day driving, seeing Billboards and Signs representing 44.5% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

65,047 or 87.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 56.7 minutes per day driving an average of 33. miles each day and are
316.6% more likely to use Route 72 than the Metro average.
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£.35%
o043 1.41%
(.:92%

m&.le'm

9640 1.30%
"23%
r 1.30%
1 41%
1.22%
0.49%
1.18%

s
Hui'm%

789 1.07%
“3%

r 1.02%
2 32%
0.67%
2.26%

10.61%
L 1.13%

ey

B8880.52%
0 35%
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26,313 or 76.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 59.6 minutes per day driving an average of 34.7 miles each day and are
442.% more likely to use H Street/Benning Road than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-85/1-495/Capital Beltway e 629% | 20110 I 10.30% 22206 [N 10.30%
Route 1 [US% : 34.9% 22102 TS 7.07% 20007 [ERBSHUN——" 6.68%

H Street/Benning Road 20187 m 5.59% 20187 W 5.59%
1-295/Baltimore Washington Parkway 20009 m 5.34% 20171 m 5.02%
e 21702 [ 3.56% 21740 [RETII 2s6%
Pennsylvania Avenue 22312 W 3.37% 20706 W 3.01%
Route 28 20148 [N 3.30% 20148 RO 283%
Massachusetts Avenue 20872 M 3.01% 20814 m 2.76%
KStreet 25405 RO 281 20742 FRETE 253%

2.76% 2.16%
20852 i 22202 JE

2.53% 2.03%
20004 SO 20002 S
20603 [EOE 1.59%

New Hampshire Avenue

Route 355/Rockville Pike/Wisconsin Avenue

16th Street 22554 [ ,20M%
14th Street 20910 IR 203% 20772 [N 155%
Route 17 22306 [, 197% — | 2074 pumem sex
Route 5/Branch Avenue 20603 m%"m 20878 W Les%
Route 185/Connecticut Avenue oy 20772 Bt 22485 RN 1.54%
Route 97/Georgia Avenue pEites 0% 20019 r..sza%'%% 22554 ”‘,J’f“
Route 15 IS & 20740 QUBTS, 181% 22907 B8 107%
Independence Avenue ZEEe, & 20850 . 1a% 20019 08 080%
Route 301 ZSER_0- 20902 FHEE 1os% 20619 [ 086%
Route 50/New York Avenue M"’g‘f‘% Avg. Hours+Minutes/day Driving: | 22485 . e 20876 ¥ 051%
East-West Highway JS08 6% At} i 22025 [ 1 20874 [ 050%
Route 118/Germantown Road mﬂg&% 21502 A 20745 R 030%
Constitution Avenue L Avg. Miles/Day 22200 SO L30% 21703 [ 0.78%
Route 214/Central Avenue 294 35% D’i"i"g;hﬂm el 20785 I 1a7% 20646 B8 077%
Kenilworth Avenue 51"':1;'5 INJU:‘L"\E‘Z":‘:‘E;Z" the 20012 . ‘.-7916'24% 20002 ??3322’9%
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months =WDC Soeﬁ:l.ai S’W;D:fAnEyv:hPivntghi("ﬂ
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—”ﬂ- ‘ 37,788 or 86.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
ﬂﬂplﬂl[!H_Wﬂ M P months spend an average of 43.4 minutes per day driving an average of 25.3 miles each day and are
. 226.6% more likely to use Canyon Road East than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
15 N, x| 08052 [RETSRL o — 98052 [T Som—
1905 R . 31 7% 98230 peosss 7.54% 98230 PRIUN— 7.54%
190 ;_§‘_'4‘§g” 98042 0.86% 98042 1138% SAZH
Highway 99 (Aurora Ave, Evergreen Way,... ujﬁﬂ 98272 2.68% 98117 m 35%
e —

i

Highway 167 (River Road) 12.8% 98117 g 3:5% 98028 2 11k
Highway 2 IO (17.0% 98133 [LUAERRI— 322% ge337 NN 29%%
Canyon Road East FF o 0% 98026 [N 3.01% 98026 [FESSTNNNNEE 281%
Highway 20 e 127% 98312 [N 2.94% 9g17s |[PENENENNEEN 2.50%
Meridian Avenue/Highway 161 (Puyallup) P 12.3% 98178 g 2.60% 98118 — 230%

Pacific Avenue (Tacoma) m%u"’" 98374 o 2.74% 98272 m 2.07%

Highway 512 SESORR 11.0% 98059 [fjEeNm— 272% 98104 [T 102%

Highway 522 (s 10.5% 9ogozs [N 252% 98275 [ 187%

1st Avenue (Seattle) ] & 98056 W 23 5 98467 w 1885

Narrows Bridge mm&“% 98233 m 214% 98108 m Lavk
Highway 520 7—,0325 98503 m 2.12% 98053 Fa— 1.75%
Ballard Bridge B30 s 0% %% 98020 [N 205% 98125 . 136%

g y 1.92%
Lake City Way JEENS 7.5% 98104 ARSI 98107 L
South Tacoma Way 1ax 98155 m AT 98019 M 1.29%
1.84%

Elliot Avenue/15th Avenue NW  FiASH, 7.1% 98467 m 98383 RO,
West Seattle Bridge g g_'g;z 98294 m 1.81% 98387 H% 1.22%
Highway 518 3‘3%6 T Avg. Hours+Minutes/day Driving: | 98103 mﬂﬂ"z 2% 98375 H%Lm*
East Marginal Way i cax Adalew 18 e oldey 98383 M‘% 1.52% 98513 H‘”‘mg%
6th Avenue (Tacoma) m s?igz‘ 98580 m 1.51% 98001 B_#;Z*
6th Avenue (Seattle) M g Avg. M:les/nay- 98446 ﬁ 151% 98037 o
University Bridge 835 42% D”"i"g;hn S — 98387 [P 1as% 98312 [ o0
Highway 169 1‘.‘0,26 |mum1;rzonn‘:1£; Is" the 98125 . g%é‘m 98093 -j 02%55%
®who Used a PERSONAL INJURY ATTORNEY in the past 12 months W SEA Soeﬁl.ai Sharfeol"ufAnEyvtehriyntgh]zns
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38,308 or 98.2% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
waima = | : months spend an average of 76.7 minutes per day driving an average of 44.6 miles each day and are
- 288.8% more likely to use Cave Creek Road than the Metro average.

SZUBILLONWON S

L

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
-17 58.0% 85029 Hssﬁ 85139 P 17.21%
Camelback Road 202513 —s ; gs130 [ 17.21% 85541 [FUSEUMMI—— 12.97%
o [ 44.2% _— 86001 P 14.36% 85012 W 2.59%
Highway 51  [iBLH— 36.4% 85541 [PII— 12.97% gs3g1 [T, 18%%

Agua Fria Freeway (NW Loop 101) RS0 — 35.8% 85383 T 6.45% 85301 O L2e%
Chandler Bivd T 32.2% 85138 W 5.24% 85305 Hgoa.’sesx

11,% .63% 20.77%
Thstret 07 sea1e o ss2s 207
11,97 4.50% B84.47%
BellRoad o ssin sso0 BT,
.31%
Cave Creek Road W 20.4% 85254 m 411% 85282 -g:l.iﬁ%
Scottsdale Rood B 7% ssa0n P ssos B2z

: 1.47% .23%

7t Avenue 2 sso7 1 ss20s GO,

Central Avenue m 24.8% 85326 lfggg‘ 85013 E’t’f?}g

06! 3 0.93% 12.03%

Washington Street - 1206 85215 go20.77% 86442 QO0%%

Pima Freeway (NE Loop 101) by 85044 BOR0-S3% 86404 0000%

Indian School Rosd S 2 35009 BEP4TS soann oot
McDowel Rosd B i 2174 ssa P —

Deer Valley Road Mmu.a% 85144 PSP40% 86336 i”";,?‘,’,’fix
Superstition Freeway (E Hwy 60) p— 85131 RO 86326 0000
Bob Stump Memorial Parkway (Loop 303) o el 85201 f2831%. 86322 00.00%
Thomas Road m 17.9% Avg. Hours+Minutes/day Driving: | 85051 !022;7;2 86315 |°°;;.‘§’f§‘
Red Mountain Freeway (NE Loop 202) 8.2% 105% Adalts 18 o0 oldey 85282 pEO2S% 86314 2 000
Santan Freeway (SE Loop 202) 59.3% 85205 «‘2319.‘36% 86305 |"9'm
44th Street T ax Avg. Miles/Day 85015 PEO23%, 86303 POO0%
Price Freeway (SE Loop 101) IS aex . D’i"i"g;hﬂm — - 85022 P2 86301 PO0TE
North Hayden Road Sk TR ATTORNEY ki the 85032 ROV . 86047 %%%%
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Top Residential Zip Codes: (Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months)
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Top Residential Zip Codes: (Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months) SUM(Adults 18 or olde...
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. 957,580 or 38.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 29.6% of all time spent daily with All forms of Print Media

Avg. Week All Prmt Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Al Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

e ———
_M—"'

Print Media: Adults 18 or older

EE
b e | 0:16 |

mm 11.3% 0 Used a PERSONAL INIURY UsA
2. 3' ATTORNEY in the past 12 months

T 5%

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mUSA

Avg. Hours+Minutes/day with All

o s ™

. o

PRER R PR bR 00§ &
FAES SR NS TR

%

I

Local Daily

New York Times (Sunday)
13.5

Local Daily
Newspaper(s)
(Daily
88

New York Times
(Daily+Sunday)
116

New York Times
(Daily)
9.7

Direct Mail

Advertising

(excluding

Catalogs) Magazines
7.7

USA Today (Daily)
1L6 6.8

Wall Street Journal New York Times
(Daily) (Daily)
103 2.0

Local Daily
Newspaper(s) (Sunday)
12.0

Local Daily
Newspaper(s)
{Daity
8.1

Local Daily
Newspaper(s)
(Daily+Sunday)

86

New York Times
(Daily+Sunday)
111

Direct Mail
Advertising
New York Times (excluding
{Sunday) USA Today (Daily) Magazines Catalogs)
132 104 77 74

Catalogs
EX

m who Used a PERSONAL INJURY ATTORNEY

in the past 12 months mUSA

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joual (Daily)

USA Today (Daily)

Magazines

persons:

catoogs - T e 3% who Use  ERSONAL MOURY
- ATTORNEY in the past 12
g o
® who Used a PERSONAL INJURY ATTORNEY in the past 12 months musa
USA USA Projection Scarborough R2 2025-26: Feb24-1ul26 Qual Intab 461
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

e el
mm- I&LI

* Time Sgent:

13.4%]

1i

m

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

i

Local Daity
Newspaper(s)
(Sunday}
14.0

New York Times.
(Sunday)
135

Local Daily
Newspaper(s}
{Daity+Sunday)
9.8

USA Today (Daily)
116

Direct Mail Advertising | Magazin
{excluding Catal es
7.7 68

Wall Street Journal (Daily)
109

Local Daily
New York Times | Newspaper(s)
(Daily) (Daily+Sunday)
New York Times 9.0 86
(Sunday)
13.2

USA Today (Daily)
104 Local Daily
Newspaper(s)
(Daily Magazines
8.1 77

Local Daily
Mewspaper(s)
(Sunday)
12.0

Direct Mail Advertising (excluding
Catalogs)
74

Wall Street Journal (Daily)
10.3
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. 35,976 or 48.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day
representing 37.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print ’ﬁﬁgﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

catalogs

‘Wall Street Journal (Daily)

USA Today (Daily)

T e—
B e— P

o ————

PO v ™

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used a PERSONAL INJURY
ATTORNEY in the past 12 months

[ N

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months uCHI

®
FPEEEEFFEEEES
d A ol G O O O R R R ST

Local Daily
Newspaper(s)
(Daily
1L6

USA Today (Daily)
12.0

New York Times
{Daily+Sunday}
115

New York
Times (Daily)
8.2

Direct Mail
Advertising
New York Times Local Daily Newspaper{s) (excluding
{Sunday) (Daily+Sunday) Catalogs)
149 130 1.8

Magazines
6.9

Wall Sreet Journal
(Daily)
10.0

New York Times
(Daity)
9.1

Local Daily
Newspaper(s)

Local Daily
New:
New York Times
{Baily+Sunday)
115

79

Direct Mail

Advertising

(excluding

Catalogs)
73

Catalogs

- .7
New York Times 2

(Sunday) USA Today (Daily) Magazines

139 10.1 74 All,

= who Used a PERSONAL INJURY ATTORNEY

in the past 12 months m CHI

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Magazines

New York Times (Sunday)

New York Times (Daily)

Catalogs

wall street Journal (Daily)

USA Today (Daily)
Books
CHI DMA

5
eegic | s

e e

s [ who Used a ERSONAL NRY
= * ATTORNEY in the past 12
% monie
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

<

% rmefp

33.1%

o o M
< S8 [T =
J p SEEN RSN SN i Cuel L

LS

g. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily

wspaper(s)

(Daily+Sunday)
13.0

Wall Street Journal
(Daily)
14.3

USA Today (Daily)

Local Daily 126

Newspaper(s) (Sunday)
18.6

78
Local Daily
Newspaperis)

Times
(Daily+Sunda
{Daily v

New York Times.
[Sunday)
149

Magazines

116 115 6.9

Wall Street Journal
(Daily)

USA Today (Daily)
10.1 10.0

New York Times
(Sunday)
139

New York Times [Daily)
9.1

Local Daily
Newspaper(s)
{Daily Magazines
7.8 7.4
Local Daily
Mewspaper(s)
(Sunday)
121

Direct Mail Advertising (excluding
ly+Sunday)
8.6
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. 9,525 or 27.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing
25.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print ’ﬁﬁgﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

m m Hours+Minutes/day with All
Print Media: Adults 18 or older

_— &%

-!'!"'

e
el mr I J——

wDC
ATTORNEY in the past 12 months
176,821 u 3.1%
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mWDC

Local Daity
Newspaper(s)
{Daity+Sunday)
88

New York Times
(Daily+Sunday)
9.0

New York Times
(Sunday)
103

Direct Mail
Advertising (excluding
Catalogs)

7.8

Local Daily
Newspaper(s)
(Daily
82

New York Times
(Daily)
7.7

Magazines

USA Today (Daily)
93 8.0

Wall Sureetloumal . New York Times
i (Daity)

9.9. LE ]

Local Daily
Newspaper(s)
New York Times (Daily+Sunday)
(Daily+Sunday) 87
113

Local Daily
Newspaper(s)
(Daily
B3

Direct Mait

Advetising

New York Times (excluding

{sunday) USA Today (Daily) Magazines Catalogs)
134 10.5 78 72

Catalogs
3.8

All..

= who Used a PERSONAL INJURY ATTORNEY

in the past 12 months mWDC

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

woc DMA

persons:

. Hours+Minutes/day with Ad-
Print Media: Adults 18 or older

mu?l% who Used a PERSONAL INJURY WoDC
e = ATTORNEY in the past 12
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#®who Used a PERSONAL INJURY ATTORNEY in the past 12 months wWDC

Scarborough R2 2025-26: Aug24-lul26 Qual Intab 89

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Daily+Sunday)
8.8

Local Daily
Newspaper(s)
{Daily
82

Wall Street Journal (Daily)
9.4

Local Daity.
Newspaper(s)
(Sunday)
12.4

USA Today (Daily)
9.3

Magazines
80

New York Times.
iDIi'P;S:M'ﬂ

Direct Mail Ad
{excluding
7.8

New York Times.
[Sunday)
103

Wall Sureet Journal
(Daily)
9.9

New York Times
(Sunday)
134
Local Daily
Newspaper(s)
(Daily+Sunday)
8.7

Magarines
78

Local Daily
Mewspaper(s)
(Sunday)
12.0

Local Daily
Newspaper(s) (Daily {excluding (analnyg)
EX]

7.2

USA Today (Daily)
10.5
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

A
Aamt™
vecuves PO 30

. 27,992 or 63.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.5 minutes every day
representing 25.6% of all time spent daily with All forms of Print Media

0%

dot
e
2%
s
By

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used a PERSONAL INJURY SEA
ATTORNEY in the past 12 months

New York Times New York Times
(Daily+Sunday) (Daily)

New York Times 234 19.4

{Sunday)

254 i
Direct

Mail
Adverti
sing
Local Daily
| Newspapers)
(Daily
12.7
Local Daily
Newspaper(s)
{Daily+Sunday)
13.5

USA Today (Daily) Magarines
245

Local Daily
Newspaper{s)
Local Daily (Daily+Sunday)
85

Newspaper(s) (Sunday)
118

USA Today (Daily)
9.8

Local Daily
New York Times Newspaper(s)
[Daily) (Daily
8.0 79

New York Times
(Daily+Sunday)
10.0

Direct Mail Catalogs
Advertising 34
New York Times Wall Street Journal (excluding
{Sunday) (Daity) Catalogs)
12.0 98 76

Magazines
7.4 All..

catologs  EREREN i ' 8
m who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSEA = who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSEA
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

SEA DMA

H Supported Print Media: Adults 18 or older
(770 |3 un
o T x
m‘lz 5%

Scarborough R2 2025-26: Aug24-Jul26

% Time Spent:

S —T e

Avg. Hours+Minutes/day with Ad-

who Used a PERSONAL INJURY SEA A
ATTORNEY in the past 12 -
0% months
¥ who Used a PERSONAL INJURY ATTORNEY in the past 12 months WSEA

Qual intab 88
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m

INew York Times (Daily+Sunday) | New York Times (Daily)
2.4 194
New York Times
[Sunday)
25.4

Local Daily Newspaper(s}
(Sunday)

18.7 X

INewspapenls) | Newspaper(s)
{Daily+Sunday) (Daily
135 12.7

Local Daily

Direct Mail

Advertising

(excluding Magazines
Catalogs)... 5.9

Wall Street Journal (Daily)

USA Today (Daily)
24.6

New York Times

New York Times
(Sunday)
12.0

Wall Street Journal (Daily)

A Local Daily

Newspaper(s) (excluding
(Daily Catalogs)
X 7.6

Local Daily
Mewspaper(s)
(Sunday)

118 LE] 74

USA Today {Daily) Magazines

» who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)
Magazines

Catalogs

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

m—"
_!'!!"'"

Fizaor | o ey

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

w 8.7% \uho Used a PERSONAL INIURY

ATTORNEY in the past 12 months

. 7,754 or 19.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day representing

22.% of all time spent daily with All forms of Print Media.

ggag:

ia

®
5
SR O R NSRY

New York Times.
{Sunday)
228

New York Times
{Daity+Sunday)
19.5

New York Times
(Daily)
16.1

Local Daily
Newspaper(s) (Daily

Local Daily
Newspaper(s)

Magazines
9.3

{excluding
Catalogs)...

USA Today
(Daily)
93 Caralo...

135

New York Times (Sunday)

New York Times Wall Street
(Daily+Sunday) Journal (Daily)
121 119

USA Today (Daily)
121

Local Daily
Newspaper(s)
(Daily Magazines
88 8.1

New York Times.
(Daily)
10.6

Local Daily Direct Mail Catalogs
Newspaper(s) Advertising 35
(Daily+Sunday) {excluding Catalogs)

9.1 7.5 All Local...

u PHX

m who Used a PERSONAL INJURY ATTORNEY

in the past 12 months

uPHX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)
Magazines

Catalogs

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

Books

PHX DMA

persons:

mu e whoUse  PESONAL Y
P 0% Bogknd

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months
Qual Intab

Scarborough R2 2025-26: Aug24-lui26

Avg. Hours+Minutes/day with Ad- =
Supported Print Media: Adults 18 or olderm

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times {Sunday)

New York Times
(Daily+Sunday)
195

New York Times (Daily)
16.1

Local Daily
Newspaper(s) (Daily
125

Local Daily
Newspaper(s)
(Daily+Sunday)

12.1

Local Daily Newspaper(s)
(Sunday)
L

Magazines
9.3

Wall Street
Journal (Daily) Ca ualem
83 7.5

New York Times
(Sunday)
135

Local Daily
Mewspaper(s)
(Sunday)
12.3

Wall Street Journal
(Daity}
119

USA Today (Daily)
121

Local Daily
Newspaper(s)
(Daily+Sunday)
9.1

Magazines

New York Times
{Daily+Sunday)

Local Daily
Newspaper(s) (Daily

{excluding Catalogs)
12.1 8.8 75

W PHX

33
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“Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media | 106,519,037 39.2% 7
Websites | 95,937,077 35.3%

Direct Mail

| 79,126,524 29.1%

Broadcast, Cable, & Sat TV g 33'2; e

Local Broadcast TV | gy 14.7%

Video Streaming Services

| 41,072,534 15.1%

Billboards 28,894,082 10.6%
Podcasts mrevtren 12.2%

Audio Streaming Services 20,642 427 10.9%
Newspapers gryreyr 11.4%

m P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2025-26: Feb24-Jul26  QualIntab: 461

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a . al for Anything =
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"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Direct Mail
Broadcast, Cable, & Sat TV
Cable TV Networks
Local Broadcast TV

=1H,|

Websites

Social Media

Local AM/FM Radio

Video Streaming Services
Billboards
Audio Streaming Services
Newspapers

= P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12025-26: Feb24-Feb26  QualIntab: 68

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything «
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"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

e = DG

Direct Mail 1,685,402 29.4%

Social Media 2,469,450 43.0%

Websites 2,154,558 37.5%

Broadcast, Cable, & Sat TV ST o5 50

Local AM/FM Radio '9-9-3‘ 350 17.3%

Cable TV Networks e 15.4% |

Local Broadcast TV 853034 14.9%

Video Streaming Services 993,739 17.3%

Newspapers [ 11.0%
Audio Streaming Services 246,267 : A
- 596 % WASHINGTON, DC
J s
Billboards

Podcasts e T
u P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WASHINGTON, DC DMA  Scarborough R1 2025-26: Mar24-Mar26  Qual Intab: 89 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e fa . al for Anything =

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



"Advertising Actions"”

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

1,838,935 40.4%

Websites 1,659,109 36.7%

Direct Mail 1.070,748 28.1%

Broadcast, Cable, & Sat TV  gsiens 20.3%

Cable TV Networks  greiymps 10.8%

Local Broadcast TV 475,454 TeIEG

498,097 11.0%

Local AM/FMRadio gk o SEATTLE-TACOMA

Audio Streaming Services

Video Streaming Services  geiess 14.0%
Podcasts gt 13.8%
Billboards bt 8.9%
sy

429.245 9.4%
m P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2025-26: Feb24-Mar26  Qual Intab: 88 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soera.ail for Anything e
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"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites

Social Media
Broadcast, Cable, & Sat TV

Newspapers

Local AM/FM Radio

Local Broadcast TV

Direct Mail

Video Streaming Services

Audio Streaming Services

913, 122 .
2766 PHOENIX
Cable TV Networks 728,460 T
&2%
Podcasts 576,650 T
m P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA  Scarborough R12025-26: Feb24-Feb26 QualIntab: 33 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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